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I. Introduction
It is generally recognized that small and medium sized enterprises (SMEs) play an important role in the European Union (EU), in terms of economic growth and development with a particular contribution in terms of employment generation. This is particularly true in the case of Greece 1 that is literally a country of SMEs since they comprise 99.8% of total firms, contributing 91% to total employment and 30% to manufacturing value added. Moreover, Greek SMEs demonstrate a strong contribution to economic growth, both regionally and nationally 2, 3 . In the last decades, globalization has resulted in an increasing competition in most product and service markets worldwide. This is especially true for the EU countries following the European Integration process. However, while increasing competition affects firms of all sizes, there are size-related characteristics that can affect the ability of SMEs to respond to such changes. In view of the foregoing changes, the survival of SMEs is crucial to the Greek economy, particularly in the 1 SMEs in Greece are defined as those firms that employ up to 100 persons.
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It should be noted at this point, that exceptionally important to economic growth are the fast growing SMEs, which are viewed as only the top 5-10% of all growing firms according to the OECD SMEs outlook (2000) .
